

Savvy  Branding Strategies to Build Your  Customer Base

Hi everyone, this is Ashley , I am so excited to join you today.  I will be covering  the first part of the agenda today  which is things to know  before you design your own logo.  Sonja will be tackling some tips  for promoting your brand with print . As we get started  I would like to introduce myself and let  you know a little bit about my background.  As Alexa mentioned, I am the director of enterprise brand management  at deluxe. I come to you today from 
     Minnesota and we will get up to  a balmy 63 degrees today. Don't  let that fool you, we did have snowstorms  last week. And everyone I know is  suffering from snow mold allergy . Forget my slightly congested  voice today.  
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A little about my background. I have a degree in graphic design  and public relations. At the beginning  of my career I was self-employed as a freelance designer. I then  transitioned to working in a design  studio and that experience exposed  me to several major brands, and from there I transitioned to  the corporate side which gave me  a deep understanding of how brands  come to life internally. A great appreciation for brand  culture . for the past five years  I've been at Deluxe and I manage  how the brands for our business  segments come to life. 
     

To get started here today, I  want to talk to you about your logo  and why it's such an important part  of your business. There are typically  two camps of people I encounter. Those who want to jump right into  having an iconic brand like Nike and Apple, right from the  start. And then those that don't  think logo matters  at all. And of course there are  those in the mental . For those in camp one I have to  explain how much time, money and  dedication has been invested in  getting those multibillion-dollar  companies to that point, the iconic  point . certainly that's  always possible for any business . something you have to build towards and invest in . for those in camp  to I have to convince them having  no logo, or a poorly designed logo,  can be detrimental to your success.  Let me tell you why.  

Think of your logo 
     in your brand positioning as the  foundational element of your brand.  Your brand positioning establishes  what your business is, what sets  it apart and who you are targeting. Your  logo is really just a visual manifestation  of that positioning. It is so important  that Eddie, that they align. Your logo should communicate who  you are and what you do. From there  everything else you do is build  on these elements. Your logo and branding is put on everything.  Your print material, website, branded  merchandise, everything. Your positioning  comes to light in the tone of voice  you use. I promise you if you take  the time,  set it up right from the beginning,  you will have less work to go fix  later as you grow. So why does  it matter? Excuse me .  

We all know the old adage don't  judge a book by its cover. But we  all do it . You make split-second decisions  and judgments about brands, people  and places. Your logo gives you the opportunity  to have a positive first impression  with customers. To build confidence  that you're a reputable  business they can trust. You don't  want anyone confused if they are  in the right praise, or unsure . your branding can have an  effect on your pricing. Brands that  appear professional and premium  can charge higher prices  for their services and products. Apple, Nike, they have a premium  appearance and you pay  an extra premium on top of what you might normally pay if  you have a different brand that  didn't come that way. Honestly,  the thing I think is the most  important thing about logo design  above all else, and the thing , the most tangible reason business  owners are going to care about on  a day-to-day basis, is that a local  done right will make it easy and  less expensive to apply across 
     any, the most common mistake I see, logos that have lots of colors , not sure  if you knew this but every color  you add to your logo, adds a one  dollar cost for reproducing on T-shirts,  embroidered hats, pins, you name  it. The fewer the colors the less  expensive it is to produce. Complex logos have lots of sign detail. When shown at a small scale , a lot of times these logos with  design detail, you cannot see, the business or the detail of the  art, so the scalability is very  important. And the last common mistake I see,  logos hand-drawn art developed in word, and they cannot be produced on  other material.  

I will walk you through  several examples. Before I do  I will tell you where they came  from so in 2016 Deluxe created a series called  the  [indiscernible] Main Street. We  saw nowhere where businesses start doing more  than in the small towns we all love. . We choose six small businesses  in each town to give a makeover did we do that through marketing  services, business advice and physical  improvement. We capture the transformation  in a series on  who streaming and  small business revolution.org. Hosted  by the Deluxe  Amanda Franklin . The first two seasons  her cohost was Roger of shark tank. The  third season and upcoming fourth  season are cohosted by Kai Pennington, that you probably know from  trading spaces and extreme makeover  home edition. Ty Pennington .  

We filmed three season so far . We are in the middle of filming  the fourth. That means we have 18 small businesses  we have helped and showcase  their challenges and triumphs for  others to learn from. I will highlight  a few of their logo journeys with  you today.  >> Let's look at an example of a business  we worked on in the very first season  of the show. In Wabash Indiana.  Eclectic shop is owned by Maria Smith . she opened  in 2015 and has a passion for what  she does . she carries the work of local artist in her shop. She  had several business challenges  we helped with. One was helping  her with the branding. When we were  all done counting, we counted five, yes five different logos across  her website, business  cards, signage and social media. So look at all these logos. If you saw one  of these at her store, and then say you were trying  to find her website later and you  saw a different logo, there is a  pretty good chance you would think  maybe you ended up in the wrong  place. And you would close out of  that website. You would think maybe  she doesn't have a website and thought  the journey you might take, you  might stop and not buy something  from her. That is a problem. We  needed to get Maria a consistent  logo she could use everywhere, to  really establish that branding .  

So when we started working  with Maria, we got to know  her and her business better. One  thing we learned is she is really  proud of her Mexican heritage. She  has this beautiful hand-painted  Mexican son on the floor of her  entryway. It means  a ton to her but we also knew her  business is all about curating eclectic and key pieces  of art and celebrating them together  under one roof. Lastly we knew she  was especially drawn to purple and  orange. Those are all things we  figured out at the outside of  her project. 
     After a few rounds of review we  landed on her final logo that she  fell in love with. It brings together  all of those elements. The rays of the Mexican son are  in perfect, just like the artist , all united together by the sun. It feels dignified and clean, but  still has an eclectic feel.  

Most importantly, we  delivered the final logo to Maria in a variety of formats . Ensuring she could use it across  every touch point . Her website,  retail packaging, business cards,  exterior signage, to name a few. Now there is no doubt for her  customers that they are in the right  place and can get a feel for what  eclectic shop is all about just  by looking at her logo.  

Next I will share the story of  Paula who owns a boutique clothing  store in season two town of Bristol  Borough Pennsylvania. Paula is all about empowering women  to feel confident in their close , no matter what their size, and  to have fun with their style. She  is the most warm person who makes  you feel like an old friend the  instant you meet her.  

This is her original logo.  Paula's style is funky. She wanted  something that communicated that . she was passionate about the  cat did designed at her own beloved  cat, and she thought it conveyed  the funky vibe. The  trouble with this was two things. For one it didn't necessarily communicate that it was a clothing boutique.  Some people we asked, they wondered  if it was a pet store or a bar. So something meaningful to her  didn't directly translate to what  she was trying to communicate about  her business. And second, there  are so many colors in her logo.  Five or six if you count. Producing  it would always require a four-color  printing process for print materials which is expensive. Embroidery, it would get super  expensive to have that many colors.  

So here  is the new logo we created for her . For Paula, including the cat was  a nonnegotiable. That was something  again we figured out in the creative brief up  front with her. So we worked  with her and found a way to present  it that still had a lot  of personality, but was cleaner  and easier to reproduce. I want to talk about what does  it mean to be easier  to reproduce . fewer colors, instead of five or six we got it  down to two of them. Also, the icon  is separated from the text of the  logo. That means you can move the  icon in the text, to create different  versions. Horizontal  versions, stacked versions. To fit  various space constraints. Think of a horizontal  version working well like at the  top of a webpage. The stacked version  might work better on a vertical  business card. We also  created versions of the logo that  did not have the cat, when there  wasn't enough space for it. One was the icon only , that she uses as her Insta Graham  icon.  

Here you  can see mostly across the print  and packaging material, a  cohesive and cohesive look, all  still communicating that flair  of personality that really embodied  her business.  >> Next I wanted to share the example of Benjamin who owns today's  beauty supply in Alton Illinois.  Our season three town. He has a  heart of gold did one of the kindest  people I've ever met. He is deeply  embedded in his community,  and his goal is to bring quality  ethnic care products to his community. When we met Benjamin , he had no logo at all . He just had  this blue sign hung from the balcony  of his shop. It wasn't a very welcoming  looking shop . It didn't convey at all the warm  and friendly experience that customers  would have once they went inside . Not only did we have logo work  for him that we need to make sure  the exterior matched the brand experience  that people could expect inside.  >> This is what his exterior look  like after we got done. It was quite  a transformation. And  we couldn't have done it without  this beautiful logo to surround and inspire it. Benjamin's  new logo reads more like a hike  loss, high-class beauty store. We had just done that sign 
     and nothing else, it probably wouldn't  pop the way it does. Nor communicate  the warmth. So I would definitely  say if your building allows, it can  be as simple as a fresh coat of  paint that makes all the difference.  Don't discount that when you're  thinking about the overall brand  experience.  

Now Benjamin uses the logo easily across any medium, print material  or merchandise. Remember the  branded merchandise and packaging acts like a walking  billboard for you. Having your apologist  logo circulating out there is free  advertising. Notice also, just like [indiscernible] we provide  variations to the work , to work for different situations.  If you notice,  on the 15% off card, we have a horizontal  version of the logo.  On the T-shirt we have a stacked  logo, but we use white text to pop out on the gray  T-shirt in a different way. Even on the back of the 15% off  coupon you can see we just use the  icon with the letters DND as an  accent, TB . For the last example I want to  share sham pooches dog  grooming.  >> Also in Alton. Elizabeth has owned  the business a few years and she  took it from a hobby to a full business  and working out of her home for  a while, but when we met her she  recently settled into a venire office. So that office was a bit sterile. The irony was Alicia loves bright colors and  we knew we had to bring that in  with her logo.  >> So this is her original logo. She absolutely loves dogs and  takes such good care of her clients . Our goal was to try to convey  through her brand  the confidence people could feel  dropping off their beloved dogs  to be groomed. They  need to fill the confidence that  they would be left in good hands.  Alicia was the inspiration of her own dog hand-drawn . We are encountering  a business  that made their life infinitely  harder and more expensive. Going  cheap on designing the logo at the  beginning.  So with a logo like this it is hard  to reproduce this on anything , and expensive. The colors in the  shading and gradients it has.  

So here  is Alicia's new logo.  As we went to work designing, as  always we talked to her about colors and what kind of  personality she wanted to convey  and we brought that to life with a teal  and orange. Once again we did not take  away something the owner was passionate  about, her dog Bailey . We found a way to make it work  in a more economical way, while  still conveying the fun and personality,  and actually so the brand looks  more premium to justify the higher  price.  

So here is the before-and-after  shop of Alicia's front entrance  of her building, with the new branding. We worked with a local printer  to have this relatively inexpensive  vinyl panel. It  dramatically changed  the face of her business. We could  not have done that without the solid  grounding of the new logo.  

And we carried the logo  and the new branding across her materials and packaging.  So it now looks like a fun place  to bring your beloved pet.  >> All right. To wrap up my  portion I will leave you with a  few tips to think about as you look  for a designer. First consider how  many concepts to provide in the  first round did a good place to start is three  concepts with a fairly wide range  in style. And second, asked for a review did you don't  want to shell out more money because  you only got one round of feedback.  A good place to start is about three  rounds of review included in the  initial phase. And third, what file will they deliver?  Here are the core types. AI, EPS and PDF. A lot  of letters but basically those types are called vector files . What that means is they are  line art. To allow you to scale  that style up or down without any  pixel lien. A PNG is an  image file with a transparent background .  In a JPEG is an image file with  a white background.  

And forth, you want to make sure they will release ownership and  give you the working file. You don't  want to be bound to  that designer down the line if you  want to go somewhere else later.  And fifth, make sure that the way  the logo is designed , it can be easily reproduced  across media types. This means  no more than one max of three colors.  Ideally, having  a couple of variations of the logo  created with a one color version, and a reversed  all-white logo version. And second no complex or  small details or designs, that won't  scale well. And last, it's typically best to have the  name of the business separated from  the icon or symbol. If not, then  have an alternate version set up that is set up that way for certain  situations as they arrive at  

Now I will pass it to  Sonja who will expand more on bringing  the brand to life with print marketing .  

Thank you Ashley. Hello my friends, I am Sonja Mansfield  . I will be giving you a few tips  for boosting your sales and promoting  your brand with print marketing. 
     

 First a little bit about me . I am responsible for creating  and managing the content at Deluxe,  the last 10 years  focusing on inspiring and educating  customers on how to achieve their  marketing and sales goals by using  print products. And yes all puns  are intended.  

Here is what I will  talk about. I will  convince you that print marketing  is still a thing . And that it  is awesome. An awesome way to advertise  your business. I will share with  you the best way to figure out which  print product will show a  customer appreciation and drive  sales for your business. And finally  I will share two things you should  include in your print marketing.  

So  why print? Every once in  a while a customer will say why should I use print marketing  . isn't everything online now? And  I would say that is rude. Smart effective marketing utilizes  online and off-line efforts, to  reach and engage customers, because  each channel offers its unique benefits  and limitations. Knowing how each  channel works for your business and customers is definitely a learn  by doing situation. My hope is you  are excited to incorporate one or two print  marketing ideas into your marketing  campaign, because print marketing  can help you boost visibility and  engage your customers and bring  more people.  

So print is tangible. When customers can see and feel print marketing you're  making an impression on them that  other forms cannot make. With print  marketing customers can process  more information about your business and develop a subconscious desire  for the product . which should be  the goal for any business, right?  One of your , one of our customers is Shauna  Rosenblum. Rockwall wine company. They make delicious wine, if you see it on a menu you should  definitely get it. I'm sure you  weren't expecting to get wine recommendations  in this webinar but we are a full  service company here at deluxe.  Shauna is a big fan of print  marketing for her business. A postcard, business cards, stickers  and brochures. She told me on my  marketing is important but there  is something about print that cannot  be replaced. Everyone can go on  them Internet and say I like this,  and 15 minutes later you can't remember  what it was you were talking about. A printed piece is something tangible. You put  it on the refrigerator, it is a  nice reminder.  

Print has a high  response rate. When you  are holding and reading a printed  piece, there is less distraction. Print marketing stands a great  chance at getting and holding customer  attention. The rush of many companies to spend their marketing budget  online has left more businesses  with fewer competitors in the printed  world . online advertising, sorry, online advertising has to compete with  numerous distractions. I see  an online ad or address and the next thing I'm looking  at something else. You get distracted . print marketing has a  chance of holding customer attention. Our customer Maria Rodriguez, the  creative director at children's  fairyland in California told me their nonprofit amusement  park uses print marketing to promote  their events and fundraisers did  they print greeting cards and postcards, alerting  customers to upcoming events or  fundraisers, that increase in increased  donation and attendance. Print marketing  has translated into more sales for  us . Everything is connected to the  Internet now, customers take the  postcard and they can immediately  hop on their phone and place an  order for a party.  

Print marketing builds trust. Print marketing is a great way to legitimize your business and customer  size did it get your business more  credibility and increases engagement. There are a lot of scams out there, everyone is getting more hesitant  to enter a credit card number for  products sight unseen for businesses  they have never shopped at before . print marketing is a great way  to legitimize your business in your  customers eyes. It gives your business  more credibility and increases engagement. 
     [indiscernible] is one of my favorite  customers because their dogs are  so cute. They print booklets, postcards, 
     something they call palm cards.  Oversize Square business cards did with  cute doggie faces did they hand  them out at dog parks? Customers  know they are for real. Here is what you should use , that's why you should use  print marketing. This leads to another  question. How do I decide which print products to use ?  

Before you start shopping for  print product 
     focus on your goals. You don't want  to just print things willy-nilly.  It's best to have a plan of action,  keep in mind that you're hoping  to increase customer loyalty and  attract new customers and drive  sales did I have a case study for  you. I'm going to use Morrison's Irish pub in Alton Illinois . Season three of  deluxe is business revolution is  a great example. A little bit more  about Morrison did in 2015, Lisa  and Mary and their daughter Katy open their Irish pub where  they serve traditional Irish dishes  and authentic Irish pub setting. The pub owners had  to cut back the marketing budget  because they felt it was one of  those easy things to cut. That's  where Deluxe's  revolution came in. We worked with  them to develop a new marketing  strategy that included new branding,  web presence, social media and print  marketing. The goal was to attract  more customers and increase sales,  during nonpeak times and position  Morrison Cyrus pub as a unique,  casual dining experience that immerses  customers in a fun, authentic taste  of Ireland.  >> So let's start with the  important question you should ask  yourself when choosing which print  product is right for your business . First you want to ask, who are  your customers? Who are you trying  to reach? It's tempting to say  everyone, I get it. But remember  the saying,  if you tried to appeal to everyone  you are reaching no one. And second,  where can you find your customers ? You need to take the print marketing  where your customers are. Are they  customers that come in and you want  to up sale . Are they passersby but never come  in. Are they in your neighborhood ? For example if you are  a landscaper you might want to target  everyone in a specific neighborhood  with door hangers. And finally what  will fit my brand. If you are a  restaurant,  consider refrigerator magnets. Every  time a customer goes to the fridge  they will think of you. And also  consider business cards they can  use as loyalty cards. Apply those  questions to Morrison's  . who are their customers? They had a group of loyal customers  but they wanted to promote the lunch  manager, lunch menu. On the go during the weekday.  Where can they find the customers? 
     Luckily they can promote the food  options to their customers in the  restaurant. They also wanted to  take advantage of the foot traffic  on the block to  get attention of the passersby as  well as people online. And finally  what fits their brand?  

Menus obviously. High-quality, professionally printed  menu for lunch, dinner, drinks,  that not only wets the loyal customers  appetite , but it can be used on social media  channels. They have a menu booklet detailing the extensive list of  more than 60 Irish whiskey's. 60  .  table tents were printed to showcase  upcoming events and specialty cuisine and  drink items. A great way to introduce  patrons to new items and increase  overall revenue. They also printed  stickers to place him to  go boxes and use signage to attract  passersby, and loyalty punchcards  that they went all out. 
     

So what  should you put on your print product? Add your logo. Obviously branding is a crucial  part of growing your business. Your  logo is the key. You can easily  add your logo to all your print  products. Morrison's Irish pub, our designers wanted to show off the logo of course . They wanted to communicate Irish  to the customer. Much Bill loves to show off their  adorable dogs. And children's fairyland  use brightly colored graphics to  get attention.  

Don't forget a  call to action. Customers  need to know what to do next. There  are a lot of different calls to  action but it's important to remember  three things. Be specific. Tell  customers precisely what to do next.  Some people like to be bossed around. And highlight  an offer or benefit did customers  know exactly what they are getting  I taking the next step.  And add urgency. That they need  to act fast to take advantage of  the special offer. Morrison's encourages customers to pick one  are easy and fast lunch dishes on  the menu. Some effective calls to  action also our visitors come with your website did tell  people to call you. Our encourage  likes and followers to your media  channel. You can call attention  to a special offer . maybe visit  the website for your special deal. And add a little urgency  by including an expiration date.  

 That was fast. That is it for me. A few key  takeaways for you. Evaluate your  options based on your unique goals  and plan around your customer . How do they expect to receive  communication from you and what would excite and delight  them. And remember to use more than  one channel  to reach your target audience. Online  and off-line marketing are better  together.  

 And now I think we will  kick it back to Ashley.  >> Yes, thank you Sonia. Just in closing I wanted to give a last plug did  you heard us talk about the different businesses we have helped throughout the last three seasons of small business revolution Main  Street. Seasons one  through three are currently streaming on small  business revolution.org, and on  who Lou. If you subscribe  to that. We are in the middle of  theme, filming season for. That  will be in the town of  Circe Arkansas. That will be premiering  this fall, in October. Again on small business  revolution network and on 
     hulu . Great learnings to be  had by watching each episode. Featuring  a different business.  You will laugh, you will cry and  you will learn something.  

Yes it's a really  great group of businesses this season.  

That is all. Now we can  kick it back to Alexa . She is going to kick  off the Q&A.  

Great, yes, we will  go ahead and begin the Q&A portion  of the webinar. We are going  to use the time remaining to address  as many questions as we possibly  can. If we do not get an opportunity  to address your question on the  live webinar, we would like to encourage  you to seek further assistance to get your questions answered  after the session ,  if you're not already doing so,  connecting with a SCORE mentor   who can help you apply the strategies . And help you further with your  business needs, working with SCORE  mentors is free  you can work with  them online or at a local chapter  near you. There is a link that you can go to on SCORE.org  . At the  top of your screen to request a  mentor . we will be sending out this presentation  slide deck, if you have not already  downloaded it in the webinar platform. You will get that in just a little  bit, it does have information for  Deluxe as well , that you can  reach out to for further assistance  with applying the strategies. With that, let's go ahead and jump  into the questions. For Ashley and  Sonia, we have been receiving several  questions from folks regarding small  business revolution main Street.  Had is one , how does one apply to be on the  show quick  

That is a good question. Each fall  when we premiere the next season,  we actually open up nominations,  for small towns across the country  to apply.  We actually choose a town, versus  the businesses. First we take all  the nominations for the small-town , and we begin to narrow  it down. And we go actually  to a top town tour every January, to visit the top 10 towns in the  final running. Then we narrow it  down to the top five towns in February. And we put them up for a weeklong  public vote. The towns have to  really keep and valued their networks. To get as many votes  as possible. In  that sense the public really chooses  the winning town. Once we have the town chosen then we open it up to small businesses  in the community to apply to be  featured on the show. And so from there we have to narrow  it down to six that are  actually on the show, which is excruciating.  We get hundreds of applications,  and we want to help everyone. But  whether there you are one of the six featured,  we do marketing seminars and all  of the towns that are finalized. Any business in or near those towns  can benefit from the marketing advice we end up giving to the businesses  on the show.  

Okay. The next question, I will group 2 questions together that came in from Dane  and Stephanie . Asking how important is it to  develop a logo or brand during the  startup. Before you have revenue  coming in. And  what would you say comes first,  the name of the logo?  >> Two parts to that question. I would say first of all the name  should come first. And then the  logo after that. And in terms of the importance  of it being done right off the bat, I would say it  will certainly make your life easier  if you get a logo  created right from the beginning. 
     So you don't have to retroactively  fix something later. But, having a logo refresh  down the line is certainly not a  problem, people do it all the time. It just makes things a  little easier if you do it right  from the beginning. That said my husband has his own business . I created his logo for him. Being my own worst critic , a year into his business I decided  I didn't like it anymore and it  needed to be redone. So we really  did it and slowly, updated it across  the business cards and websites  and things. It is not the worst and it can be overcome.  

 Okay. The next question is from  Mona . Asking what is the best way to  create your business logo when you  cannot afford to go with a professional  designer? So when you are first  is starting the business.  

I would say  I think  the professional logo design sounds really unattainable. But it is actually I think  pretty affordable. Where ever  you might go, whether deluxe or a graphic designer you know. You  can get a professional logo design  done for maybe $300. Which I understand can feel  like a lot when you are starting  out. But again if you  think about kind of the long-term  gain. And how it  will help you set that foundation  for your business and not have to  go back and change things later. As you start to apply the logo  across different materials. You know you might encounter, oh  this logo, that I did on  the fly in word or  had someone hand draw , it's starting to be really expensive for me to put that on different  materials. I think  the expense ends up working  out in your favor. So yes, I would recommend that. I know deluxe has a product called logo mix, I can't quote the  exact pricing but it's affordable  pricing.  Maybe $99.  

To created basically  on the spot, you go through a process  and it creates a logo on the spot. But if you want a  more custom solution we can have  that as well. Which goes  up in expense from their. Still  all very affordable.  

Okay. We have a  two-part question here from two  of our participants. J  and K have asked about  the print marketing aspect. J has a  consulting business. A lot of this  work is done on the Internet. With some customers he has never  met face to face. Do you have any  suggestions or it vice,  advice on what marketing would make  sense for him. And K says all of her sales are 100%  online. So  why would someone use print marketing  in that case?  

That is a really good question . For someone whose business is  almost entirely online, a great  way, 
     it's easier to keep your customers  and attract new ones. One thing  you can do with print marketing,  I know this works for me when I  get these greeting cards. Anniversaries, Christmas. Hanukkah , Thanksgiving, Halloween if you  want, Fourth of July . Send a greeting card, that's a  great way to reach out to customers  and let them know you are thinking  about them, that you appreciate  their business, a great way to maintain  customer loyalty. If your business is mainly online, you  can do every door direct mailers to attract more customers . I think those are super effective. But those are the two I would recommend  off the top of my head.  

I would echo that.  And along the client appreciation train of thought, the  holiday cards.  Kind of thinking beyond print marketing  even. Holiday gifts . A lot of businesses want to show their appreciation  for their clients and customers  around the holidays work depending  on how many customers you have and  whatnot, you could think through a coffee mug or some sort of gift to send to  your client, along with a custom  holiday card.  

And calendar is another, a  great giveaway. That keeps you top of mind all  year long.  

And business  cards.  

And keep going,  business cards . and stickers.  

And actually  the one other thing I would say, is again, always  thinking about the fact, I know  we didn't necessarily talk about  branded merchandise today, but branded merchandise, whether  packaging or T-shirts, mugs. 
     Those are walking billboards for  your business. Even like , I referenced my husband's  business earlier, more of a consulting  type business. He ordered a bunch  of T-shirts with his logo . And started giving them out to  family and friends. Because again, getting the name  out there, the brand recognition.  A little goes a long way.  

I know, I have a drawer full of branded  T-shirts. I get them all the time. I really do.  

 Okay, the next question is from  Sherry. What is the best method  for measuring ROI on  print materials?  

I  think the best way to do that is  to include a coupon code that  you can track. I  think that is the best way to do  that.  

Agreed.  

Okay.  In the next question. Is there any differentiation  in designing a logo for a  service business, like coaching,  versus a product based business?  

I  don't know. I don't know that I would say there  is necessarily. I think it all comes  down to what do you want your logo  to convey. You want  your logo to tell people something in a microsecond. To kind of get  what it is that you do, what you  offer, what they can expect from  you. I know it's a tall order , a graphic icon or business name. But  that's really what the goal is,  for it to be memorable. Really just  thinking about what are you offering , what sort of visual might  embody that. When you're thinking about a  life coat , one of the things you are trying  to convey is a sense of confidence. Probably a sense of friendliness. 
     A calmness. I felt  like those are things, if I were  looking for a life coach that I  would be seeking if I wanted somebody  to help with me do those .  more soothing colors. Maybe more  white space between the letters  of my business name.  Because that conveys a sense of  calm. Those are things you  would be considering, as you do  that creative brief at the  beginning of your project to convey  to your designer the message you  want to send.  

 If you're doing printing for that,  to make sure you go with a really  nice paper stock and things like  that. If you do it cheaply off  the computer it will send the improve, impression your a hot mess.  

Right.  >> Okay, we have a couple of questions  around the creative brief you mentioned.  Asking, for Liz, what  additional research or feedback  do you get to  come up with a final logo? And what  type of questions should be asked in a creative brief?  >> So, one  thing I think is helpful at the  outset of a project.  Is for a business owner to do a little  looking around.  At maybe other logos  within their field work within  their industry. And you can look outside as well. Being able to convey some examples, this is the kind  of logo I like, and this is the  kind I don't like. That right there  can instantly like, just set the parameters  and give the designer a clear sense  of what you are looking for. And similarly, creating a  mood board of here are the types  of colors or inventory that I  think represents the brand message  that I want. So as much  is that as you can provide is  super helpful.  

And then, in terms of the right questions  to be answering in a creative brief, 
     Sonja holler if you think of any . But again I think it is all  about like, who is the target market. What are you trying  to solve, what problem are you trying  to solve, like what are you selling. And what  is the, tell me about the  brand personality. In a lot of small business situations  it's very similar  to the personality of the business  owner them self. So what are the  colors you like, or a you give off. Those types of questions  really help your designer. 
     

You are really telling a story  with your logo. Like the example  Ashley had about the polkadot parlor, 
     you're trying to tell the story  of your personality and what type  of shop you have, what kind of business  you have. Her logo is so  cute and so funky. I think it says  so much about what you expect when  you work there, a good example.  >> The next question is from Lauren , asking if you think the  color scheme should stay within  primary colors.  Do they work better across all the  materials?  

 No, I don't think so. If every logo was  red, blue or yellow, I think we  would live in a not very exciting  world. Absolutely you  should explore all the colors.  If you are familiar with Pantone , Pantone is a brand that designers Lee is , they live and breathe by,  every year they produce a different  set of color swatches designers  can use, so when they go  to print, the printer can do  an exact match back to the swatch. If you see a Pantone color  swatch book, think about going to  the paint store, all the colors  you see. That extensive. I think all of  those colors  are totally open to being chosen. The one thing I would say is just make sure you are choosing  colors that have a high contrast , not too pale so  they get lost on something white. That would be really important.  >> And if you're worried  about color matching, make sure  you look for printing. Sometimes they have a G7  certified printer. And like 100%  thumbs up color accuracy. 
     

 Okay. In the next question is from several  participants today. Around logo trademarking. Is  it necessary to get a logo trademark? 
     >> That's a really good question. I would err on  the side of it is not , like critical at  the beginning. I think as your business grows, that might be something  you want to look into. And I am not a trademark expert  by any means. But I do think there is some  grounds,  if you can prove you have been using your logo for a certain amount  of time, towards a certain industry . You do have some grounds .  I think trademarking does,  it is expensive. 
     

Okay,  the next question is from Shelley asking what do you suggest when  your website and logo includes  your name. How do you handle  business cards. Do you  print the logo that includes your  name and use different font to print  your name also? What are your  suggestions?  

I think the  question is, if you have a  business card and your logo has  your name and it. Should you then  also include your name, as you are the person, giving them the card and have your email address and  phone number . is that the question?  

That sounds like it to me.  

Okay. Yes, I  would say absolutely. Included  both times. Like in that situation, making  sure that you, your logo , even though it is just  your name, still has a feeling of  being logo. Like a certain kind of treatment  that feels distinguished and  set apart,  from where you actually list your  name below that with your contact  information. I think you can send  a message that maybe you're not  the only one. There could be someone else working  under you, in your brand, with their own business card.  Like interior designers, interior design firms a lot of times are named for the  business owner. And they have a  lot of people working under them.  

 Okay, next question.  This is from Sherry asking, she's  letting us know she has two  service businesses .  one is a voiceover and the other  is consulting.  Can she use a very similar logo  for these two? Or should she make  them different?  >> Well I think one question I  would have, is if the  consulting business at all related to the creative fill of the voiceover work?  If so maybe she can create a business name that can fill encompassing  of both sides of her work. Even  the word consulting is broad.  So voiceover work could fall  under their. I think it comes down  to what the consulting  work is. And how much it differs  from the voiceover work. The voiceover  work again, what kind of brand you're trying to convey,  what personality you want to project , if it feels different  from the consulting work. Then it  might be good to have two different  logos and two different business  cards.  

Okay. Time for one last question. From Abilene. Asking how do you give  your logo a tone of voice?  >> I think you do that through  all the different elements.  The colors, the choices, the fonts . Thinking back to  Paul it's logo for polkadot parlor . We had that black cat winking. And the  font had kind of a flare  end on each letter. That conveys a strong  tone of voice. On the  other hand, if you have a simple  and clean logo with simple lettering. Your conveying a tone of voice  that is very professional and straightforward. 
     I think you can convey a lot  just through those elements.  >> Okay, those are all the questions  we have time for today. If we did  not have a chance to address your  questions, I encourage you to connect with a SCORE  mentor  that  can help you further with your business  needs, applying strategies. And  as a reminder a link to the recording  and slide deck will be sent in a  post event email did the slide deck  contains the contact information  for Deluxe, should you like to follow-up  for further assistance as well   .  

On behalf of SCORE,  for the Deluxe corporation, thank  you for attending today  ,  thank you to Ashley Kimlinger  and Sonia Mansfield for presenting  with us  . thank you so much.  

Thank you.  >> We really appreciate  you being here today and providing  this great information. I would  like to mention that the registration  is open for the  national small business week virtual  conference. A free, two-day event , hosted by the SBA  and score. It includes eight educational  webinars . One on one mentoring, exhibitor  booths, networking lounge, prize  giveaways and more.  We hope you will sign up and join  us May seven and May eight.  

Thank you again everyone . we  work , look forward to see you next time,  take care.  

[Event concluded] 
